International Journal of English and Educationgiess

ISSN: 2278-4012, Volume:7, Issue:4, October 2018

CREATIVITY SPACES IN GRAPHIC DESIGN: PEDAGOGICAL IM  PLICATIONS

Dr. IThsan O. Al-Rabaee
Associate Professor of Graphic Design
College of Arts and Languages, Jadara Universitggah

Abstract: The graphical creativity is the process of transfer the designs and the graphical work
from raw materials and solid forms into interactive live forms and designs. Thus, the user lives
the feeling story of graphic art, and lives through it to enjoy the psychological and social needs
and demands. The graphical creativity has a particular importance in graphical process
however, there is disagreement, if each new product of any field of spheres of life has rules and
specific characteristics identifies its creative features, so the graphical work as product also has
rules and specific characteristics identifies its innovation and creative features. The notion of
this research paper is summarized of clarification the values of creative result in graphical field,
which means another idea of the conditions that governing the process of graphical creative,
which can be used as a measure of judge the availability of providing the creative in the
graphical work. This research-based the analytical approach in trying to devise these values, the
conclusions of the study are concentrated in five values; innovative, benefit, verification, difficult
of innovation and breaking new ground.

Keywords. Creative, Creative thinking/ Divergent thinking, Space of creativity,Graphical
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Introduction

This study is concerned in the depth into the nmeasahich form the major obstruct of
disagreement among the designers to a clear theepbof what the graphical creativity means.
This is because of the intertwined features ofgreshought on one hand and the complexity
process of graphic design on the other hand. Regubsence the values or the terms can be
agreed upon as a measure to judge the availabfltyeativity in work and graphic design.

Objectives of the study
This study hopes to achieve the following objecive

* Interpreting the meaning of the terms which relatgth graphic creativity.

» Trying to find a concept that matches the mostesteed, specialists and researchers
in the graphic fields.

» Deriving a group of values that distinguishes treative graphical work in the
graphic fields.
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* To put these values before the graphics (desigadsgrators in the art competitions),
to be taken into consideration while practicing diféerent kinds of graphical design
or the graphic occupation.

Definitions of Creativity

According to Simpson (2001), creativity is the imiive of a person with the ability to break
away from the normal sequence of thinking to oppmsithinking. Whereas Torrance (1965)
connects the innovation with the feeling entitytloe sense of the designer or innovator that he
considered the process of sense gaps or the miskgngents, and forming its own ideas and
assumptions, test those assumptions and provitdmgesults, or even to modify and retest the
assumption. The new creator is to be able to detectnprecedented useful relationship, signs,
values, gustative geographic or behavioral relatigm (Eskilson, 2012) which allows in this
dedication changing and development for the humsiorvand experience. Therefore, we find
out through the previous indicates definitions ¢gemntial requirements. The innovation process
as elements and bases, which is we called it ingaethe elements and bases design and
creativity in art is to deviate from the methods tbeé ancients by develop new methods
(Hennessey & Amabile, 2010).

The process of creative thinking is related toitttellectual skills, sensory and psychological of
the human being, resulting different products frordinary products and traditional products
that result from the normal or traditional thinkipgocess, despite the different views of the
scientists - psychologists in particular in defgiime concept unifying the meaning of creativity,
describing it as a product of creative thinking ljRlaah & Melhem, 2015; Simpson, 2001;
Torrance, 1965)That means the creativity is: a process that resultew work that satisfies a
group or accept it as useful and forms the baseleoinnovative process which expresses the
ability to create relationships between thingsnruaprecedented way.

The Concept of Creative Thinking

This type of thinking called divergent thinking asaimetimes it is called creative thinking. It is a
concept of divergent because it depends on crgativid innovation in the search for new ideas
or to find a new updated applications for prevignewledge (Rababah, 2018), because it needs
enormous capacities to imagine, visualize and staed the meaning of things, concepts and its
relationships. Thus, it is a kind of thinking by i access to information, ideas and new
products are accessed through some available iafmmso this type of thinking emphasizes
the importance of originality, strangeness and vation, so that it depends on the wide
imagination in creating these unprecedented creddrmations (see Figure 1).
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Figure (1) explains the process of the beginneigdes

The values and norms of creativity in graphic wik design

The values and norms of creativity in graphic desage determined from the point of view of
this study by the following criteria or values:

First: the value of innovative

Second: the value aftilitarianism or benefit

Third: the value of difficulty of innovation

Fourth: the value of opening new prospects (devetoq)
First: The value of innovation

Innovation in general is that something new andrecgdented, and this is corresponding to the
term “creativity” in the dictionaries of language as a mentioned above — that the thing
represents a deviate from the methods of the atscyndevelop new methodBEhus, innovative
graphic work must be characterized as innovativgeineral either by its appearance for the first
time or in developed form of previous works, whettlee work of the creator himself or the
work of his predecessors, whether in the levelrapbic work or one level of its element or a
design idea of the ideas that it contains it , beeahe design work combines the science and
art, creativity can occurs under two basic typesatvity in design thought, and creativity in
technical thought (Bertoline, Wiebe, Miller, & Naam 2003).
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Second: the value of utilitarianism or benefit

Utilitarianism in English is an ethical school whisays that the ethical value of an act is
determined by its contribution to the public gooBecause of this it is a form of
consequentialism, which means that the act is et@duaccording to its producEhe benefit - is
trying to increase what is good - which is idewtifioy many thinkers as happiness or pleasure
versus suffering and pain, although the privilegpethefactor such as Peter Steger knows the
benefit of satisfying human preferences. Utilitarsan tends to consider the interests of any
entity capable of feeling joy or pain (Kaufman &8tberg, 2006).

Third: The value of the difficulty of innovation

It is a creative approach by a designer or a groluplesigners as per the client request or
customer. A group of producers (print workers, paogmers, managers, etc.) collaborate to
deliver a message to a target audience.

Fourth: the value of opening new prospects (developent)

Graphic design term refers to a number of techracal occupational disciplines that focus on
visual communication and presentation methods. odarimethods are used to create and
combine symbols, images and / or words to creaisual representation of ideas and messages.
The graphic designer may use techniques such bgraphy, visual arts, page layout to reach
the end resultGraphic design often refers to both the processigdg through which is done by
creation of communication as well as the produdésigns) through the design users we find out
in all the magazines, advertisements and packagdyucts, for example, the groups of products
may include a logo or another art work, the compmsiis one of the most important features of
graphic design especially when using pre-preparatmals or miscellaneous items.

Levels of creativity in graphic design

Graphic designers are divided into two teams orsthi®ect of creativity in graphic design. The
first believes that creativity is innate while tbecond team sees it as acquidedfact, the both
are necessary in the field of graphic design bexdhe both of the environment and the
formation play an important role in building thesative instincts of the individual.

Everyone is often born with equal creative abdifi¢hey are just need to care and attention
properly to achieve the desired creative godleere is a wide area for improvement,
development and upgrading, and there is no limth&tricks and tricks of the designer. Thus,
creativity can be improved to levels you never imad. This study strives to provide an
acceptable model for measuring the levels of orgtin the field of graphic design, from the
point of view that these levels are forming a neaegcase that the graphic designer go through.
In fact, it is to reach the end of the summit ameltbp of creative design.
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First: the stage of the beginner designer

At this stage, the graphic designer has not relaehiequired level of practical experience, so his
abilities are negligible and perhaps is non-existeat he has primitive principles or it is called
priorities in graphic design, which is derived frdhre basics of graphic design on which the
designer maybe based on his work so that his wapgears as a designer who has not have a lot
of information on how to implement design work irsgstematic manner, due to the lack of
experience so the abilities which reflected by wak seems normal abilities that are still far
from creative abilities at the lowest levels ofatreity that we may call it as early childhood in
design. (See Figure 1 above).

Second: stage of the hobby and the owner of ambitio

At this stage the designer tries to improve thell@f his performance whereas he begin to start
the practical field of graphic design. Trying to nkohard to find opportunities of work to
develop his creative skills and increase his expes. But it is noticeable at this stage; it takes
lot of time and effort to complete the work. Al$w cannot take a firm decision in his work you
find him oscillating and opinion changing. Stilletlengine of creativity and imagination is not
enough to kick into gear of innovation.

Third: the apprenticeship's stage

In this stage the designer is slow to understamtyshbecause he is still living in his beginning
stages in this field. You find him often afraidipw to understand the tricks and creativity that
must be provided by the designer, so he cannotiggawew ideas for design work, because of
the lack of experience that prevents him of captuthe new ideas quickly, although he is
careful to learn and expand his creative abilities.

Fourth: the professionalism's advanced stage

The most of graphic designers are often seekirgetdhis stage during the first or second year
of their work in practicing of graphic design whetes noted that the graphic designer started
developing the problem solving skills and very neways to get the work done. The engine of

creativity starts interacting and producing andwheels of imagination begin to spin, although

this is not the final stage yet because the desighk tends to become excessive and goes
beyond his abilities. And he still needs to undmrdtthe extent of freedom and limitations in

graphic design. (See Figure 2)
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Figure 2: Process of the professional designer
Fifth: the genius's design stage

Few graphic designers who reach or get to thisestegan advanced stage which
needs a big struggle and practicing but they dagnatify him to access to a level

that allows him to open the doors of creativity amdgination, to be in this stage a
professional designer hat he could create a ceeatias that do the same thing in
different ways. (see Figure 3)

Difficu it

Ea=y

(Figure 3) represents the process of design genius
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Sixth: the professionalism and rofessorship stage (creativity)

This level ofcreativity is called an eli level, an unattainable levir many. It is reachable on
for those who possess all the tools of creativitd anovation in terms of thinking patten
imaginative abilities, professional skills and gssional daring in implementat so this group
of designers can do their wcand find creative ways in their creative. They &gy creative s
that ther can get out of any situatioultimately in the degrees of creativity becausedtae nc
limits to creativity. his level can be considered as highest level plessilpractcal terms.The
relationship between them successfully combineatisiey and creative thinking, and they ¢
complemented by the fundamentals of innovative cigpaevelopment such as (brainstormi
changing in characteristics, free decrepitude, fiesign, the composition ofDiasporas is

"symmetry" preparing of innovation methocsee Figure 4)
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(Figure 4) represents a particular professionalisneativity

Graphic design is considered an important partunlife as the other design specialties, it is
applied in most aspects of life and it is assodiatéh the most other sciences such as visual
arts, architecture, philosophy, marketing, languadeetoric, literature, science, politics,
economics and sociologysuch a relationship makes graphic design as anoedonpower
through its influence in trade and marketing, whishconsidered one of the most important
factors to achieve success and win the competitespecially when the environment of
competition based on the importance of its job pwadtical value (White, 2011).

What represents of each product or service of tsienduished representational value based on
the important and vital role of design in achievitige state of communication through its
emotional and symbolic impact between the producsasvice and the target audienddis
could be achievetby focusing on the psychological state of the aucheby playing in their
emotions and motivating them to take a positive iathtmative decision for the product or
service based on the previous knowledge of thegdesiwhich based on his correct reading of
the design request summary from the customer aiebimical manager knowledge of the target
audience and their tendencies, experience, knowledwpcial situation, economic and
psychological status so to enable them to chooderuhe influence of his design (see Figure 1)
alb.

(Photo 1A/ B)
The importance and value of graphic design

The importance and value of graphic design consadel tool not only for marketing and
promotion but also as a cultural force and a tdokarial influence away from promotion,
political, health, sports and others. The graplasigh affects the behavior of people and their
social beliefs, whether in the design of the postaxxternal signage, it directs the people inrthei
movement and in the education to develop the etucatethods, visual education and its tools.
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It could be done by providing it with a visual commnication tool that may influence the
people’s social behavior and change.

The designer is the motivator for this innovativate of interactive purpose by contributing in
his ideas, which must meet the requirements otdmemunity through knowledge of its needs
and enhance the economy of its customers. Therdasgyesents ideas and transfers a message
to motivate the public and motivate the audiencehtange what constitutes social behavior and
predicts its future changes

Does the graphic designer realize that?

Does he aware of the requisite to be a systematidesciplined to feed his reality and to create
the creative ideas based on the expectations afeheral public in order to make his ideas carry
a variety of considerations of a creative naturacfical and social at the same time without any
interference to his tendencies or personal coraicers?

The activity of the designer is a double activigtveeen creativity and adaptation with the needs
of this creativity and its requirements. This isavthe creative person needs for raising the level
of values in graphic design, while at the same tmakes the task of "real” graphic designer a
difficult task especially when his artistic vision conflict witbcsal normsThe designer's goal is
to satisfy the target audience without putting halhsn jail of forms and familiar ideas and
routine which falls within its designer, becausésifree of any research effort and knowledge
and analysis, which makes it typicdhe designer requires being a conscious, open amdda
comprehensive culture that enables him to lookht future vision. Taking advantage of the
challenges and obstacles and difficulties in hisupational intuition based on previous reading,
research, analysis and feedback to be able to ée mind b beable to innovative creativity,
influence and motivation to become a proactive aogdesigner in the development of visual
solutions because he lives in the deep of visualblpm to achieve human goals, through all
tools of visual communication. The designer isratsgic thinking, which is distinguishes the
real designer in the occupation.

Pedagogical Implications

The most important part of this research papehésfuture implications on pedagogy, which
hopefully will lead the future research to raiseasamess about creativity, creative process and
creative persons. Teachers who are familiar witid apply, various pedagogical approaches
with which they can encourage students' creatidilying instruction will more effectively
contribute to the development of the creativitysaidents than teachers who do not factor this
approach into their practices (L. M. Rababah, Mobdnddaitawi, & Melhem, 2013).

This research deals with the concept of creativdyn a contemporary point of view, taking into
account the modern interest in this concept irsatltors, especially in light of the existence of
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global problems that cast a shadow over the dedlireeative thought among learners in Arab
countries and othersThus, this study recommends the need for profeabkispecialists in
graphic design to provide support to designerscaaddination with the academic institutions to
prepare unified educational and technical educailans for all institutions of higher education.
Moreover, the paper recommends holding workshodssaminars that enhance the efficiency of
faculty members, graphic designers and students.pHper also recommends that these plans
should be reformed in terms of teaching graphidgtet® be in line with the requirements of the
market and the rapid development of the trend tdevdrigital design.
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